


An on-demand mobile 
community out reach 
plat form.  Moveable 
furniture, out reach materials, 
and act ivit ies are stored in a 
POD and delivered to events.  

What  is ?



Project  object ive:
Engage the publ ic in a 
col laborat ive way 
about  the importance 
of qual ity publ ic space.



Why Create Park-in-a-POD?

VISIBILITY

Park-in-a-POD provides a 
vibrant  visual plat form for 
public awareness events 
and serves as a temporary 
‘pop-up’ demonstrat ion of 
landscape architecture 
design and placemaking.

LOGISTICS

Materials storage and 
t ransportat ion and venue 
capacity/ locat ion are 
challenges event  planning 
Park-in-a-POD combines 
flexible event  locat ion w/  
simple storage/ t ransport .

VOLUNTEERISM

Park-in-a-POD reduces 
the amount  of volunteer 
t ime required and 
increases volunteerism by 
providing opportunit ies to 
volunteer in roles that  are 
simple and rewarding.

Park-in-a-POD was created to support  the public awareness 
and advocacy goals of the Chapter. 



Career Discovery
Project  Management  Bootcamp

Public Awareness
Partnerships with Allied Groups

Park-in-a-POD and the ASLA Mission

Fellowship Bringing ASLA Members Together
Recruit ing New Members

Advocacy Local Government  + Organizat ions
State Capitol

Communicat ion

Educat ion



PROJECT TEAMS

Who is it  for?

THE CHAPTER
• Create a temporary 

public space

• Spark conversat ion 
about  what  is 
landscape architecture

• Hold an on-site 
charret te

• Engage future users at  
the site of a project

• To enhance normal 
consensus building 
act ivit ies

COMMUNITIES
• Enhance a community 

event  or space.

• Method for 
prototyping quality 
public space 

• Act ivate vacant  space /  
show potent ial

Park-in-a-POD is for all of us to better engage with our communit ies about the 
importance of the work we do.



44th Ave. Pop-Up Park



Temporary Amenity
The Pop-Up Park was open for 3 hours, 
but  had over 200 people stop by, many 
staying the whole t ime. 









Railyards Grand Opening



Community Engagement
Over 220 cyclistsstopped in the Park to 
enjoy coffee and pastries.  Government 
officials Doris Matsui, Steve Hansen,
and Steve Kohn attended.







PARK(ing) Day 2016



PARK(ing) Day 2016













Oak Park First  Fridays





SMUD Tiny House





Partnerships
Teamed with local Power Company to 
act ivate Tiny House Village.  The event 
was planned for 4,000 people, but saw 
almost 20,000 visitors.



OUR                        TEAM

Jessie McWilliams

Dalton LaVoie Maggie Aravena Andrew Wickham

Jordan Guerrero

Keith Wilson

Hannah Levy

Skip Mezger

Michael Scheele

Marq Truscot t

Jim Schubert  (et  al)

Laura Taylor

Kim Garza Andrea Strahlo

Brenna Castro John Nicholas

Meredith Branstad

Kate Nelson

Devin Murphy Peter Larimer Bill Roach



Unseen Heroes Co. Supervisor Kennedy Village Nurseries Green Acres

Downtown Sacramento Partnership

AIM Consult ing

Franklin Blvd. Development  Group

Sheldon Feed + 
Supply

Vierra Farms

SMUD

Southgate Rec + Parks

wickFILMS Sac. Co. Sheriff Sac. Co. Probat ion Office Paladin Security

Capitol Barricade AIA ULI Balloons Are Up Pract ical Cycle

Chocolate Fish Coffee Roasters Edible Pedal River City RickshawRegional Transit

SACOG Sacramento Kings Kompan

OUR                        PARTNERS

Sac. Co. DOT



So what ’s in the POD?
(8) Picnic Tables

(8) 10’x10’ Pop-Up 
Tents

(8) 7’ Umbrellas

(34) Folding Chairs

(16) Adirondack Chairs

(32) Planter Pots.



~$6K-$8K

Capital  Costs



~$300/ mo

Operat ional Costs



Lessons Learned:
Volunteering (t ime consuming)

Expenses and charges (same)

Response was overwhelming

Needs 3 leads w ith 6-10 setup/ down

2 hours for setup and take down

Partnerships open lots of doors

Invest ing in good materials (must)

Weight  of materials (l ighter = bet ter)



Now what?
Better furniture (weight , design)

Swag: shirts, promo materials

Materials: l ight ing, play equip, etc.

New volunteers and sponsors

Longer Events…

More Community Engagement… 

Nat ional Compet it ion…   

Park On The River… Mil ler Park

Jibboom 
Park

FLOATING PARK



QUESTIONS?

# ParkInAPod
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